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Shredded Wheat: Headline 
Results• Newspapers generate 5% 
additional sales for 
Shredded Wheat and deliver 
a 4% halo sales effect on 
wider brand

• % sales uplift in 2008 
exceeds 2006 despite 
reduced ad size and 
campaign spend

• Newspapers boost trial by 
18% and introduce less 
price-sensitive customers

• Emotionally engaging 
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Test Hypothesis:Newspapers are perfect partners to TV

� TV and national newspapers are the 
perfect partnership

� They are processed in different but 
complementary ways: TV is more 
passive, newspapers involve active 
processing

� TV and newspapers are heavily 
consumed in the evening. Media 
profiles are complementary

� Together, the brand impact should be 
stronger than either medium separately
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The Client’s View
“This is the third time we have 
partnered with the NMA on 
Shredded Wheat, and once 
again we were delighted with 
the results achieved during the 
campaign.
The combination of national 
newspapers and TV helped us 
deliver a clear branded 
message, and most importantly 
sold boxes of cereal. The 
success of the campaign owed 
much to how we were able to 
build clear creative, as well as 
strategic, synergies between 
the newspaper and TV copy - a 
key learning from previous work 
that we had done with the 
NMA.
Overall the results reinforced 
our belief in the important role 
national newspaper advertising 
can play in our media 

Newspaper creative

Ben Blake

Senior Brand Manager

Cereal Partners UK
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Shredded Wheat: The 
Creative Work

Newspaper creative

TV creative
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TV naturally delivers ½
of campaign weight to 
heaviest ⅓ of viewers

Shredded Wheat TV campaign
Share of campaign weight by light, medium & heavy TV viewers

56%
30%

14%

Heavy

Medium

Light

Source: BARB analysis of Shredded Wheat
TV campaign – Adults
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Heavy TV viewers
social class

Shredded Wheat
TGI profile

43

19

24

14

24

22

31

23

Shredded Wheat TV campaign
Analysis of heavy TV viewers by social grade %

AB

C1

C2

DE

Source: BARB analysis of Shredded Wheat TV campaign –
Adults/TGI 2008 Shredded Wheat Adults user profile

Heavy TV viewers more 
downmarket than brand profile
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Over ½ of heavy TV viewers 
are unemployedHeavy TV viewers – Analysis of

Employment status

55%
33%

12%

Unemployed (inc. retired)

Full-time

Part-time

Source: BARB/Markdata analysis – Adults
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Adding newspapers 
helps balance exposure 
among light TV viewers

Low weights of
TV exposure are

less effective The optimum OTS

High weights of
TV exposure suffer
diminishing returns

Zero OTS 1-2 OTS 3-4 OTS 5-7 OTS 8-9 OTS 10+ OTS

Source: BARB analysis of Shredded Wheat
TV campaign – Adults

Frequency distribution for
Shredded Wheat TV campaign
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Shredded Wheat:
The Findings
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Shredded Wheat : Test detail
Apr 08

May 
08

Jun 08 Jul 08 Aug 08 £m

Media

Target 
Audience:

Adults 35-70

TV – 30 
sec +
10 sec

1.2

Newspap
ers

0.5

Research 
Dates

Millward 
Brown

Pre-wave

Post-
wave

391 TVRs

315 GRPs

Media plan

Sample: 688 Adults 30-69, chief shoppers, buy cereal regularly, non-allergic to wheat/dairy
Media Source: NMR/BARB/NRS

Campaign objectives
Position Shredded Wheat as THE leader in health within the cereals category
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Newspapers drive 5% sales 
uplift

TV NP during NP post

4.7

5.1 5.1

Advertising effect on sales
% increase



The business case for
newspaper advertising
A part of the media mix

Finance / Motors /Food / Drink / Pharmaceuticals / Cosmetics & Toiletries / Petcare / Household Stores

2006 2008

Sales uplift 
during

3.9% 5.1%

Sales uplift 
post

3.5% 5.1%

Newspaper 
activity

63 full pages
50 half 
pages/25x4

Newspaper 
spend (NMR)

£1.1m £0.5m

Sales uplift of newspaper ads

Higher sales uplift despite 
lower ad spend
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Higher OTS deliver double the 
sales increaseNewspaper advertising effect on sales at different OTS

% increase

1-2 OTS

3+ OTS

4.3

8.6
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Brand penetration increased 
by newspapersNewspaper advertising effect

on penetration
% increase

NP during NP post

6.1 6.1
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Newspapers stimulate new 
trialNewspaper advertising effect on trial

% increase

NP during NP post

18.1

14.7
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Newspapers readers less 
price sensitive

77

133

153

Price sensitive

Convenience

Older adults 45+

100

Tesco Clubcard lifestyle profile 
Newspaper brand trialists indexed against
average Tesco Clubcard user profile
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Newspapers deliver halo sales 
effectAdvertising effect on sales of

Shredded Wheat portfolio
% increase

NP during NP post

3.7

2.4
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Emotional affinity boosted by 
newspapersBrand involvement – Someone I’d like

Pre to post % points increase
Top 2 Box %

TV Solus TV + NP Any NP

29
32

43 45
40

45
+3

+2 +5

Pre-wave

Post-wave
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Newspaper ad recognition 
above norm

Recognition – Newspaper ads
% recognising

20

30

Shredded Wheat Millward Brown
print norm (326 ads)
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Impactful, well-branded 
newspaper creative

Definitely remember ad was for Shredded Wheat

Very eye-catching

I’d stop and look rather than turn the page

91

82

65

45

61

46

Newspaper ads
% agreeing

Shredded Wheat

Millward Brown Norm
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Newspapers make TV ads 
work harderResponse to TV ads

% agreeing

49 +13

48

66 +12

41

69 +10

41

59 +14

54

47 +13

36

Contained new information

Contained different information

Points made were relevant

Made brand more appealing

Made me more likely to
Buy Shredded Wheat

TV Solus

Added effect of NP

Millward Brown norm
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TV enjoyment enhanced when 
seen with newspaper ads

TV ad enjoyment – Enjoyed watching
%

51 +20

73 +8

56

2006

2008

Millward Brown
UK Norm

TV Solus

Added effect of NP
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Adding newspapers increases 
TV engagement

+5 +5

+8

Distinctive

Interesting

Soothing

Pleasant

Gentle

Weak

Dull

Boring

Irritating

Unpleasant

Disturbing

Involving
TV involvement diagnostics

+ -

Norm: 698 TV ads

Added effect of NP

Recognise TV + NP

Recognise TV only

(Each axis 0-80%)



The business case for
newspaper advertising
A part of the media mix

Finance / Motors /Food / Drink / Pharmaceuticals / Cosmetics & Toiletries / Petcare / Household Stores

Adding newspapers improves 
TV ad communicationTV advertising strongly suggests

% answering

TV solus

TV + NP

Added effect of NP+ -

91

83

83

70

63

60 71

68

79

85

84

94
Contains only wholegrain wheat
and no other ingredients

Is one of the most natural cereals

Helps keep your heart healthy

Helps you take care of yourself
now and in the future

Has a great natural taste

Is one of the best cereals for
health conscious adults 

+3

-1

+2

+9

+5

+11



The business case for
newspaper advertising
A part of the media mix

Finance / Motors /Food / Drink / Pharmaceuticals / Cosmetics & Toiletries / Petcare / Household Stores

Newspapers prompt re-
appraisal

TV solus Any NP TV + NP

57
65

75

Advertising measures – Re-appraisal
Surprising and gets me to think differently
Top 2 Box %
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Newspapers communicate 
powerfullyNewspaper advertising strongly suggests

% answering

90

80

77

70

58

53 71

68

79
73

62

Contains only wholegrain wheat
and no other ingredients

Is one of the most natural cereals

Helps keep your heart healthy

Helps you take care of yourself
now and in the future

Has a great natural taste

Is one of the best cereals for
health conscious adults 

Millward Brown key
message norm
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Multiple executions build 
stronger emotional 

connections and reasons to 
buy

Advertising measures
Top 2 Box %

TV solus TV + 5
NP ads

TV solus

64

83

54

74

TV + 5
NP ads

Brand Values
Helps me connect and
identify more strongly

Call to action
Gives me a reason
to go out and buy


