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Gross ad spend (M CZK)

TISK NENI POPELKA: DENIKY 1 KRIZE NE

KRIZET PF EDSTAVUJC...

20000 -+
15 000

10 000 o

| Casopisy = Noviny

4%
8% -10,% ash

-4%

5000 - BEELH

o 4

2006 2007 2008 2009 2010 2011 Q12012

70000 M A INTERNET m CINEMA B INSTORE OUTDOOR PRINT m RADIO mTv
6% 6% 7% 6%

60000 M - 4%

50000 M A

%
43% 41% 38% 46% 41%
40000 M A
39%

30000 M

20000 M

10000 M

M

2006 2007 2008 2009 2010

Source: TNS MI , AdMosphere

2011 Q12012



. SOy SYdz 6ft20S1dz 10 'veﬂﬂlb Yy NMSRAF2S2A OK
ay S L2 BAMWAKR0E 0 A O Soyl@‘z'umacrl 08t D0
dnucca 7 hodin AST YA YI T 2 Ol act
2ba2@e  LROGSYOAt f LINR Y §RdeloVysoce
a2y 1 dz2NBg 0y
YSRAIF asS 2
a YYy2z2KI alt
v 56 h. aktivitami
Tisk 8-9h.
OOH  89h. I ZJ\I(YFH S 2R I
Indoor 12h. GNY @S ON. LI

Internet 14h. YSRA I

wt RA 26h.




LAS STRCVENh S TELBVI Z¢ |
DENCKY SE TEMhi NEMNNC

LSS 2011 W ATS Total mm ATS celoplo$né stanice
B ATS neceloplo$né stanice = Linearni (ATS celoplo$né stanice)
LSS 2010 4 =p- Linearni (ATS neceloplosné stanice)
11 €teni/listovani 3,6 34
g denika 35 34 ' 33 33 33 3.4
(deklarace) 3,2 3,2 )
= ¢teni/listovani
LSS 2008 Easopist 3
(deklarace)
LSS 2007 internet bez 2,5
e-mailu =
(deklarace) T
LSS 2006 = internet 22
LSS — (deklarace) »
oy
2005/2006 hﬂﬂ_ 216 & radio <1,5
LSS (deklarace)
2004/ 2005 P — 133 216 1
LSS —1g 27 u televize (dataz
TVM
2003/ 2004 e el s 210 ) 05
-1 30 )
LSS 2002
_— e g °
0 50 100 150 200 250 2005 2006 2007 2008 2009 2010 2011

Zdroj —data z TV metrh

Poéet minut DENNE

ZAKLAD: Jednotlivel, n = 1642 (LSS 2011) a dataz TVM

6 -LSS 2011



HLAVNE TERESTRI
O DI VCKY&§

% TV Share All 15+

50 ~

2009 2010

CKE

STANI

2011

40 - e—
N m :V

20

M
O T T T T T T T T T T 1
A < S Q N 5 A s S S 5 5 A s S Q 5 5
¥ £ ¢ ¥ £ $ ¥ £ $
& < %3 < 53 <
7 ATO Mediaresearch

(



SPOTFEBU TV TCHNOU NAHORI
NOVE A MENGEé STANI CE

% TV Share of Alb+

. 2009 2010 2011

== Nova Cinema

0 - - Prima COOL
Prima LOVE
8 - =TV Barrandov

—C(T24

6 7 T4 B~ <
. AT Media va\/v

» e f &S o S &S S & & f & &S
\;oé &6 & O & B & FFEE &d &;S S “@* & » & FLfEE \;oé &6 & RONCSES & &
& & & & & & o & S N o &
o & P E T E W E P Ll U P g 4
A Q@ o B Q° QQ N Qq' o Q,Q é° Qz A Qz o R $° QQ'

8 ATO Mediaresearch



|m,

o~ ]

h 1Ng—
!

JLECI O G 1=

"""""”'”..l.................. """""‘fffffffm;"m- W .



NE KAGDh JE NA | NTERNI

PENETRACE T T T T T T
INTERNETEM 6(})/0 92% :
- I
V\gggbbNLY" a# Lb¢o t h! ¢ N£!'[ h
: DOMA INTERNET !

aLb![° ¢°509bD

I
(4 876 000 people)
I

(5 296 000)

N{ ¢' t -¥milL h5nel &k 9 ¢ !
Lb ¢ 9 whb 9219nil, 18 mil 4D# %9 ¢

5®+ h 5 k9 taib, 1,mmill40x ¢ 9
9 t yINeh mil-1 nigl#A0K[ ! 5 b °

W

10



NI CME£ Nn : | NTERNET JE

- Linked[f}.

3.500.000 | 223.831
denné 2o |

60.000 R foursquare

16.000

11 Socialbakers.com / Czech Data



UGI VATELE SMART PHONS
AGE NI O\WEIJCH CHOVANI JE
KONZERVATIVNI o

TE%

12 SPIR 2011, Google

NEJ




