Budoucnost budoucich médii

Jak ovlivni nas zivot
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Eleven global
trends for 2011
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£ Top 12 digital predictions for 2012

Millward Brown's Global Futures Group brings

you the hottest trends for the New Year
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Velké ocekavani
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MOBILNI PRIPOJENI
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Mobilni internet vyrazne roste

% téch co pouzivali mobilni internet denné nebo témér denné za poslednich 6 mésicu

2010 m=m2011
30% -
25% -
+ 0
0% u 76%
15% -
10% -
5% -
0%
) ) O ) Z ) ) Y > S
\fb(\ '6% ‘Qéj‘" \{}. .,\‘3{‘ 6‘3“" QO\ \‘5“~ \)‘gj‘" \"'b\\ ‘O\&‘ ®('J {;{‘
<b‘\ 5 QP SENC ORI A & &
NG, % 3
G &
3 @9
@) nVision

OmnicomMediaGroup



Tablety v CR téméf 10%

% téch co maji v domacnosti tablet
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Mobilni pripojeni predbehne pocitace v roce 2014

Pocet uzivateli globalné (v milionech)
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Millennials

Prvni generace, ktera vyrustala ENTION. NDEPENDENCE. NVEST
»pripojena“

CZECH REPUBLIC

Zavisli na technologiich
o D

INSIGHTS = IDEAS

y y ' é ’
Ohromna ku pni si la = Millennials are the most racially and ethnically diverse generation

than any prior generation

MILLENNIALS

First generation to come of age in the new Millennium

Nejsou impulsivni

Spoléhaji se na tradi¢ni média
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Millennials jsou pripojeni prakticky cely den

23:30 PM
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facebook o o
Socialni sité, chat s prateli 8:00 AM
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OMD’s Millennials Study, 2011: blogging on blogger.com, June 2011
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Kde se dovidame o produktech

Q: Kde se obvykle poprvé dovidate o novych produktech?
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Zacatek noveého trendu?

Q: Kde se obvykle poprvé dovidate o novych produktech?
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SOCIALNI SITE
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Cas straveny na internetu klesa?

ATS — prameérny ¢as straveny na internetu, pocet hodin mési¢né
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833 944 080 Pocet uzivateld Facebooku globalné

3 652 080 Podet uzivatelt Facebooku v Cesku
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Doporuceni pres socialni sité

% téch, ktefi pouzivaji socialni sité proto aby doporucili produkt nebo sluzbu
kamaradim a rodiné.
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Doporuceni produktu pres socialni sit neni zdaleka jen
zalezitosti mladych

% téch, ktefi pouzivaji socialni sité proto aby doporudili produkt nebo sluzbu kamaradim a

rodiné
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PRAKTICKY, RACIONALNI

Kde to sezenu?

Kde to muzu koupit nejlevnéji?

Jaké je slozeni?

Vic o prakti¢nosti, logistice
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EMOCIONALNI

®
Co bych si mel koupit?
Ktery produkt je nejzdravéjsi?

Ktera znacka je ,in“/,cool”

Vic o objevovani, zkuSenosti, pocitu



T-Remote
Chat

Watching ﬁ“
the game
tonight?

Oh yes-the
. 1 beers are in
" the fridge

and the wife's
out :-D

Game?
What game?

You're -
kidding! a

-
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